


celebrating purpose

inspiring change



“It is not the critic who counts; not the man 
who points out how the strong man stumbles, 
or where the doer of deeds could have done 
them better. The credit belongs to the man who 
is actually in the arena, whose face is marred by 
dust and sweat and blood; who strives valiantly; 
who errs, who comes short again and again; who 
knows great enthusiasms, the great devotions; 
who spends himself in a worthy cause; who 
at best knows in the end the triumph of high 
achievement, and who at the worst, if he fails, 
at least fails while daring greatly, so that his 
place shall never be with those cold and timid 
souls who neither know victory nor defeat.”

man in
arenathe

the

– Theodore Roosevelt
“The Man in the Arena”



The greatest challenge of businesses today is to stay relevant. 

Throughout this journey, we have been asked by many what 
makes a Brands For Good. In simplest terms, it is a brand that 
is doing well by doing good.

What strikes me as interesting when we started campaigning 
last year, only a few asked me why being a Brands for Good 
was important. The fact that only a handful asked, clearly 
showed we understand the urgency or need for brands and 
businesses to change. What we believe businesses struggle 
with is how to be a Brands For Good.

We hope that this book inspires others to learn, and in doing 
so, redefine their brands and take concrete steps towards 
being a brand for good. These brands, no matter how small, 
have shown that it is possible to also be a profit-for-good and 
have made a commitment to develop their social license. 
In sharing their stories, we hope that others will do the same.

Hence our theme for our inaugural campaign is 
celebrating purpose, inspiring change.

It has been an honour and privilege to be a part of their story.

Glenn Lim
Chairperson
Brands For Good 2018 Committee

“

”



main sponsor

Maybank has a unique mission of ‘Humanising Financial Services’. 
This is not only a brand promise but also guides the way we 
conduct our business. Having been an essential part of the Asian 
landscape for over 57 years, we are committed to providing our 
customers with easy access to financing at fair terms and pricing, 
advising them based on their needs as well as being at the heart 
of the communities we serve.

We recognise the increasing importance of environmental and 
business sustainability. For the bank to grow sustainably, we 
believe our efforts should be focused on the financial front as well 
as building a resilient future for our people and the environment. 
To this end, a comprehensive 20/20 Sustainability Plan has been 
developed and is a key part of our corporate strategy. Our Plan 
aims to integrate sustainability considerations into our products 
and services, build an engaged and inclusive workplace, and 
deliver long-term value to the community and environment. 
Aspiring to be the region’s most impactful corporate citizen, 
Maybank will continue to do good for a sustainable future.

“

”
Dr John Lee
Country CEO & CEO of Maybank Singapore

message from

Maybank



BBX is a trusted IT Platform solutions provider established to help 
businesses manage cash flow and gain new customers. BBX 
members are made up of a global business community and is a 
Business to Business trade exchange. The uniqueness of the BBX 
Trade Platform, is that the business community settle their trade 
with each other on BBX digital trade credit system, other than 
a cash outlay. BBX system manage a zero-interest credit line of 
BBX Trade Credits to approved business applicants as members. 
This additional credit system unlocks the purchasing potential of 
businesses to improve customer experiences and thus revenue, 
and staff loyalty and retention. 

BBX is committed to the cause as defined in “Brands for Good”. 
Businesses need to continue to transform and challenge traditional 
business models and incorporate disruptive new technologies 
for improved economic restructuring to empower them to be a 
Force for Good. As a community builder, it is thus BBX responsibility 
to be partners with our members to accelerate a common 
sustainability journey towards the Millennium Development Goals 
that have been established. Together with Brands for Good, BBX 
can help to build a sustainable future for people, community, the 
environment and future generations.

“

”
Dr Lee Oi Kum
executive chairperson

message from

BBX

main sponsor



International IP Commercialization Council (IIPCC) is an 
independent global non-profit non-partisan non-government 
organization (“NGO”). The World Intellectual Property Organization 
(“WIPO”) of the United Nations (“UN”) accredited IIPCC as a 
permanent observer and is a WIPO “Green” (a WIPO department) 
partner and advisor.

IIPCC’s missions includes educating the public on the vital 
economic importance of Innovation with Intellectual Property 
(“IP”) and Entrepreneurship, establishing best practices and 
standards for commercialization of intangible assets; and creating 
a platform for commercialization of IP–gainful jobs. As a “think-
tank”, it is currently headquartered in Hong Kong. IIPCC fulfils 
its global mission through local chapters worldwide including its 
Singapore chapter. We are very proud to be co-organising the 
Patents for Good award. With strong patent rights and protection, 
inventors and companies can reap the commercial benefits of their 
inventions for a certain exclusive period whilst also contributing to 
global good so that once the patent expires, it would be free for 
all and encourages others to continue building and innovating on 
it further. Congratulations to this year’s winners and we hope this 
recognition and success stories will inspire more local inventors/
innovators to pioneer innovative ways and solutions that are 
affordable, sustainable and beneficial to the society.

IPOS Society is a Singapore registered non-profit organization, 
started in 2016 by a group of former employees of IPOS (Intellectual 
Property Office of Singapore) with a conviction that intellectual 
property (especially patents) can help achieve positive impact 
in a sustainable way. It aims to champion the Patents-For-Good 
program and ideology.

Patents-For-Good is a special category recognition program 
under Brands-For-Good. Its focus is to recognize and encourage 
innovations that can create positive impact individually and 
societally – defined as the effects an organization’s actions have 
on the well-being of individuals and the community. 

The program’s philosophy underscores the particular importance 
of patented inventions possessing the potential to “do good”. It also 
has a particular appeal to attract funding, which in turn provides 
the resources for further attempts on technical improvements, that 
can be translated into commercial activities and delivering impact 
through its utility, resulting in an economy of scale benefitting the 
wider masses. Patents, therefore, are not just an economic asset, 
but also powerful tools that turn brilliant inventions into a means for 
the betterment of human life.

Ms Esther Wee Mr Alan Ng
president president

“ “
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The RICE Company Limited is a not-for-profit organisation that 
harnesses the potential of the arts to empower lives. Our core 
expertise lies in providing arts training for children and youth; 
enlivening places and spaces through placemaking and content 
creation; and connecting communities through arts and culture.

In our belief to enable arts and creative opportunities for all, we 
initiated The Business Times Budding Artists Fund (BT BAF) with a 
conviction that no child with a strong interest and potential in the 
arts should be denied the opportunity to develop his or her talents 
due to a lack of financial resources. Since 2005, BT BAF has reached 
out to more than 16,000 financially-disadvantaged children 
and youths, between the ages of six to 19 years old through a 
structured arts training programme, arts camps, workshops and 
signature events.

We are also the placemaker of five creative spaces in Singapore 
(The Little Arts Academy City - North Campus I & II, 10 Square 
at Orchard Central, The Pavilion at Far East Square, and 
Temenggong 18/20), and engage in content development and 
the acceleration of the creative community through our two 
subsidiaries - Global Culture Alliance and Millet Holdings.

B Lab is a nonprofit organization that serves a global movement 
of people using business as a force for good. Its vision is that one 
day all companies compete to be the Best for the World ® and as 
a result society will enjoy a more shared and durable prosperity. 

B Lab drives this systemic change by building a global community 
of Certified B Corporations who meet the highest standards of 
verified, overall social and environmental performance, public 
transparency, and legal accountability. 

To date there are over 2,500 B Corps from across the globe – from 
Singapore to South Africa, Australia to Argentina, USA to Uruguay. 
Representing over 130 industries and 50 countries, these purpose-
driven organisations aspire to use the power of markets to solve 
social and environmental challenges. 

The B Corp Movement seeks to redefine success in business by 
enabling business leaders to use the power of business to not only 
make money but build more resilient businesses, create stronger 
communities, restore the environment and inspire us to work for a 
higher purpose. B Corps want to build a world in which the race to 
the top isn’t to be best in the world but best for the world. 
www.bcorpsingapore.com

Mr Tan Tee Tong Ms Caroline Seow
director

community builder
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brands for
good

The first-ever Brands for Good Awards was established by 
CEO Asia to recognise forward-looking businesses that have 
championed sustainable and inclusive economic goals, 
social development and environmental protection. This 
recognition programme is intended for Small to Medium-
sized Enterprises (SMEs) that have integrated purpose-driven 
values to benefit different groups of stakeholders.

Brands For Good recognises successful Small and Medium-
sized Enterprises (SMEs) in Asia that champion sustainable 
and inclusive economic goals, social development 
and environmental protection. The programme aims to 
encourage a network community of game-changers to share 
ideas and engage the communities in which they operate, 
as well as celebrate all their success, in hope to motivate 
other businesses to contribute to a sustainable future.

businesses moving towards a 

sustainable future together
www.royalselangor.com.sg

The story of Royal Selangor goes back to 1885 when a young pewtersmith 
named Yong Koon sailed from the port of Shantou to Kuala Lumpur.  Today, 
Royal Selangor has its own retail stores in Malaysia, Singapore, Hong Kong, China, 
United Kingdom and Australia as well as distributors in Indonesia, Vietnam, Saudi 
Arabia and Romania. 

The pewter factory based in Setapak is known to be the world’s largest and is 
a main tourist attraction in Kuala Lumpur as the Royal Selangor Visitor Centre 
attracts thousands of visitors each year. 

The company has an award-winning design team receiving coveted industry 
accolades including a Gift of the Year Award from the Giftware Association of 
the United Kingdom and a Red Dot Award for Product Design from Germany’s 
Design Zentrum. 

Royal Selangor also custom-makes exclusive pieces for corporations and 
individuals. Its trophies have graced the winners’ podium for world class events 
such as the PGA and LPGA tournaments, the 16th Commonwealth Games, 
Shanghai ATP Masters 1000 and the Formula 1 Grand Prix in Malaysia, Singapore 
and China.  

Royal Selangor has grown to become one of the best know pewter brands in the 
world. Since 1885, Royal Selangor has expressed their love and understanding of 
the material by constantly pushing the envelope in pewter design while staying 
true to their heritage of craftsmanship.

“

”
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judges

Brands for Good recognises businesses and brands on 
being a purpose-led organisation. Below outlines the criteria 
and process in which the scorecard is developed on. Each 
submission is vetted and scored by at least two panellists, who 
are experts from the finance sector to industry focus areas, 
when determining success as a Brands For Good.  Impact 
areas are measured on purpose, process, implementation, 
and success created.

criteria & process
brands for good

Dr Foo See 
Liang
Associate Professor 

of Accounting 

(Practice), School of 

Accountancy, SMU

Ms Felicia Heng
Executive Director, 

Family Business 

Network Asia

Mr Michael 
Chow
President, The London 

Institute of Banking 

& Finance (Alumni 

Singapore) by Royal 

Charter UK

Mr Ken Hickson
Consultant, Sustain 

Ability Showcase Asia 

(SASA)

Ms Pong Siew 
Inn
Leader Partner, 

Business Solutions 

Division, PKF-CAP 

Singapore

Mr Sam Chia
CEO, 

SC Coaching Asia

Ms Soh Lai Yee
Head of Cultural 

Exchange, Singapore 

International 

Foundation (SIF)

Mr Henre Tan
Legend Management 

and Consultancy 

Director, Consultant 

and Community 

Leader

Mr Phan Ming 
Yen
Director, Global 

Cultural Alliance

Mr Jeremy Peh
CEO, 

TruGem Capital

profit and growth

impact

accountability and 
transparency

engage stakeholders

mission and values

10%

50%

15%

10%

15%

1

2

3

4

5

submission compilation

score card by judges

tabulation and ranking

judging interviews

awards



community

workplace

environment

• diversity and inclusiveness

• social giving and engagement

• culture and communications

• fair employment practices

• safe work

• people development

• sustainable resource

• managing environmental impact

awards

the

winners
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Ms Nur Suliani

managing directors

Mr Taufiq Yahya

champion
environment • managing environmental impact

workplace • people development

www.kidztreehouse.com.sg
KIDZ TREEHOUSE STUDENT CARE
KOWABUNGA! EDUCATION PTE. LTD.

Kidz Treehouse, developed by Kowabunga! Education Pte. Ltd, is Singapore’s first ECO-
inspired student care. With the belief that every child has a potential to succeed, the 
organisation has now blossomed over numerous centres around the island and touched the 
lives of thousands of children and parents.
 
Teachers and staff make the heart of the organisation. Every staff is akin to a family member 
where an environment of Love, Care and Trust is fostered. Guided by their vision of A 
Peaceful World through Beautiful Character, they aspire to be the exemplary institution in 
environmental sustainability and social responsibility. 
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Mr Thomas Ng
founder

champion
community • diversity and inclusiveness

www.genashtim.com
GENASHTIM INNOVATIVE LEARNING PTE. LTD.

Genashtim is a pioneer for collaborative eLearning in Asia. Representing Cornell University’s 
eCornell since 2008, Genashtim has now the capability to develop its own eLearning 
programs and help companies migrate to Learning Management Systems (LMSs). We 
are committed to leveraging technologies to provide online services, world-class quality 
online learning and professional development programs. We also have EPiC Online (English 
Proficiency in Conversation) which includes live coaching services for English.

We offer the safest work environment (work-from-home) as well as provide medical 
coverage for employees who are uninsurable. Since the vast majority of our employees 
have never had any formal employment therefore, we have invested in their training and 
development from scratch.

We provide sustainable employment to people with less opportunities such as People 
with Disabilities and refugees. Moving forward, Genashtim continues to grow the business 
by leveraging technology and the internet to connect marginalized communities to the 
global economy.

honouree
community • social giving and engagement
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Mr Mark Lim

Mr Colin Yeow

Mr Terence Quek

Ms Deborah Chew

director of information systems

deputy chief executive officer

chief executive officer

chief operating officer

champion

honouree

workplace • culture and communications

workplace • people development

www.emergenetics.com/apac
EMERGENETICS CAELAN & SAGE PTE. LTD.

Emergenetics Caelan & Sage (ECS) is the Asia Pacific headquarters of Emergenetics 
International, a people and organizational development consultancy firm dedicated 
to simplifying connections between individuals, within teams, in organisations. We work 
towards enhancing the way people communicate, collaborate and build communities 
to become more effective in achieving their goals at work, in the community and in life.
 
ECS lives by its service philosophy “We serve with our mind and heart because WE Value 
People”. As such, we work towards enhancing every individual’s personal effectiveness 
by ensuring that everyone is given a fair opportunity to be developed. Additionally, we 
develop them not just in technical skills but in building their character and life skills by 
ensuring a positive workplace culture and through employee engagement initiatives. 
The company’s mission, service philosophy, core values and business objectives are what 
drives the business and our motivation towards creating a positive workplace culture. We 
believe that doing well is creating a conducive environment in the workplace.
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Ms Suzy
Goulding
business unit 
director group chief 

strategy officer

Ms Marianne 
Blamire

champion
workplace • culture and communications

www.mullenlowesalt.com
MULLENLOWE SALT SINGAPORE PTE. LTD

MullenLowe salt is a boutique strategic communications agency servicing global 
companies and brands. MullenLowe salt opened its Singapore office in 2012 to take 
advantage of the growth opportunity in South East Asia with both existing and new clients, 
while also improving the strategic insights and creative standard of our global work. We 
exist to help people communicate better. 

We believe that good communications drive positive change inside and outside 
organisations. Everyone is involved in shaping and executing the MullenLowe salt vision. 
Our mantra, ‘become better’ encompasses every aspect of MullenLowe salt life, from 
personal improvement to client servicing.

honouree
workplace • people development
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www.airmotionlabs.com
AIRMOTION LABORATORIES PTE. LTD.

patents for good
Airmotion Laboratories is a social innovation company that creates respiratory products and 
services with the least impact to the environment so that more people can live and breathe 
better.

Our patented product, Woobi Play offers a solution to improve the living conditions of kids 
around the world with a bold shot at designing a simple, new typology that transforms a 
professional, protective mask to fit a child’s universe.

As a brand, we are armed with a mission to democratise manufacturing and drive sustainability 
throughout our entire product offering. Our aim is to empower our partners to stay competitive 
by providing high quality yet affordable mask options against air pollution. 

Mr Ho Boon Bin
founder

patents for good
AWAK Technologies Pte Ltd. is a pioneering, patient-centric medical technology company with 
a mission to enhance the lives of dialysis patients and their caregivers by providing solutions to 
deliver better outcomes and improve their quality of life.
 
Headquartered in Singapore with office in Burbank, California, USA, the company is dedicated 
to the research, development and marketing of novel, sorbent-based kidney dialysis machine 
for the treatment of patients with end-stage renal disease.

www.awak.com
AWAK TECHNOLOGIES PTE. LTD.

Mr Peter
Haywood

Mr Mandar Gori

Mr Suresh 
Venkataraya

Mr Jason Lim

lead chemist

director, marketing & 
business development

chief executive officer

manager, R&D
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patents for good
Osteopore International Pte Ltd is a Singapore medical device manufacturer of biomimetic, 
bioresorbable implants that are uniquely designed to empower natural tissue regeneration. We 
harness intellectual property that was developed in Singapore to positively impact patient’s lives.

Osteopore values IP that is highly aligned to our commercial activity. We want our brand to stand-out 
and have the competitive advantage created by strong core technology. 

Osteopore’s core IP describes a unique microstructure that when implanted, facilitates natural tissue 
ingrowth, proliferation and regeneration. Based on our market research and surveys, we are able 
to hold our own in the sector of bioresorbable and biomimetic implants, as there are no existing 
competitors that are able to generate a biomimetic structure through a bioresorbable biomaterial. 

OSTEOPORE INTERNATIONAL PTE. LTD.
www.osteopore.com

Dr Lim Jing

Prof Teoh Swee Hin

Mr Goh Khoon Seng

chief technology officer

co-founder

chief executive officer

patents for good
WateROAM is a water innovation enterprise that develops highly portable water filtration 
systems to provide communities in rural and disaster-hit regions with rapid access to 
clean and affordable drinking water.

We aim to develop innovative solutions to end waterborne illnesses in rural and disaster-
hit communities.

www.wateroam.com
WATEROAM PTE. LTD.

Mr Vincent 
Loka

Mr David Pong

Mr Lim 
Chong Tee

co-founders
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patents for good
WINNER SG PTE LTD was incorporated in Singapore in the year 1993 with the principle objective of 
providing quality and affordable rehabilitation equipment so as to improve the quality of life of the 
elderly and physically challenged.

In April 2013, it signed a Licensing Agreement with Nanyang Polytechnic to manufacture the world’s 
1st Transfer Wheelchair. Mr. Michael Pang, a veteran in the wheelchair business, was tasked to take 
on the project.

The Transfer Wheelchair adds a new dimension to the manual wheelchair and some day all 
wheelchairs should be made accordingly. We are continuously researching and developing new 
features in the Transfer Wheelchair to further improve the lives of wheelchair users and their caregivers.

www.winner-sg.com
WINNER SG PTE. LTD.

Mr Pang Khee 
Chim Michael
director

workplace • people development

honouree

1.Care Employment Agency is operated by a group of Singapore Registered nurses as 
a Social Enterprise organisation to provide Elderly Care service. We provide well trained 
caregivers and basic training to take care of clients’ homes whether in stay-in or stay-out 
cases. Our focus group are seniors who need medical and physical attention. 

With our support, the elderly are leading dignified lives within the comfort of their own 
homes. 1.Care Employment Agency is also an approved Caregiver Training Provider by 
Agency for Integrated Care (AIC) in Singapore.

www.1carer.com.sg
1.CARE EMPLOYMENT AGENCY

Ms Janice Kerena Tan

Ms Hong Geok Yang

Mr David Yeo
registered nurse cum trainer
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www.academyofrock.com.sg

workplace • people development

honouree

Academy of Rock is a pioneering Rock and Pop music school in Singapore dedicated to 
teaching contemporary music. With the growth and innovation of the team, Academy of 
Rock hopes to establish a global institution.

Recognising that music helps to guide the life experience of children with special 
educational needs (SEN), we provide support for our SEN students through music. We 
encourage our teachers to attend Child & Educational Psychology Seminars. In 2015, 
our teachers received specialized Music Education Training in Singapore with specialist 
Gawain Hewitt from Drake Music UK.

ACADEMY OF ROCK PTE. LTD.

Ms Anjila Lim
managing director

www.boxgreen.co

environment • sustainable resource

workplace • fair employment practices

honouree

Boxgreen is a sustainable online snack company that delivers healthier, and portion-controlled 
snacks to their customers’ doorstep. A portion of the proceeds of each snack goes towards 
providing meals for the less privileged.

We celebrate differences and empower individuals regardless of race, ethnicity and background. 
This helps to provide more employment to diverse individuals such as single stay-home mothers, 
and re-employment to older workers. We use 100% biodegradable and recyclable boxes made 
of biodegradable paper from sustainable forests and printed in soy-based ink. Being recognised 
by Brands For Goods holds us to a higher standard of accountability and allows us to be part of 
and learn from a community that is using business as a force for good.

BOXGREEN PTE. LTD.

Mr Walter Oh
managing director
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D’CAKE PTE. LTD.
www.dcake.com.sg

Mr Lim Chin Huat
founder

community • diversity and inclusiveness

honouree

D’Cake is a company running a modern mechanized Nonya Kueh Factory, staffed with 
older workers and disadvantage people to increase the OEM supply of good quality 
Nyonya Kuehs. 

D’Cake aims to create Customer Delight, this enables aging Nonya Kueh vendors to 
remain economically active, helping to preserve and share the Peranakan Culture which 
is unique to our part of the world.

workplace • culture and communications

honouree

Food Playground is a n award-winning  cooking school offering cultural cooking classes 
and corporate team building workshops.

We have a unique social mission of providing flexi-work employment opportunities for 
stay-at-home mothers and active seniors who have limited avenues to return to the 
workforce. This has been possible due to our positive, high-feedback environment with 
open communication and an employee first approach.  

www.foodplayground.com.sg
FOOD PLAYGROUND PTE. LTD.

Mr Daniel Tan
founder
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www.gashub.com.sg

environment • sustainable resource

environment • managing environmental impact

honouree

GASHUB is Singapore’s first cylinder-based distributed LNG company with gas-to-power 
capabilities for delivering total energy and cost efficiency. We are committed to co-
creating the future of SMART energy with our customers in Singapore and progressively, 
across Asia. 

The transformation is a positive development for our nation and the planet. This is because 
safe, efficient, reliable, and affordable power has been a driver of economic growth 
and rising living standards. We believe that as a more sustainable and SMART grid power 
solutions become available, economic opportunities and the quality of life will grow with it.

Mr Aviers Lim
group CEO

GASHUBUNITED HOLDING PRIVATE LIMITED

Mr Alvin Sabai
chief executive officer

community • diversity and inclusiveness

honouree

Good News Café, managed by iFood Group of Companies, is a Social Enterprise operating Cafes 
and Restaurants. We believe for us to be successful as a company, we need to contribute to 
societal needs and particularly look out for those who are marginalised for one reason or another.

We have specifically made it our mission to ensure that fair employment opportunities are 
extended to everyone regardless of age, race or gender. We are particularly concerned about 
the adverse attitude many companies have towards hiring the elderly. We are determined to 
create a business model where the silver population can be offered fair employment opportunities, 
feel included and age gracefully with dignity, without the need for handouts or charity. We 
acknowledge that we may not be large enough as a company to impact every elderly person 
who has been deprived of an opportunity to work. However, every single one that we are able to 
offer employment is one less in society.

www.ifood.com.sg
IFOOD PTE. LTD.
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www.indochine-group.com

Mr Michael Ma
group CEO

environment • managing environmental impact

honouree

IndoChine Group is a unique reflection of contemporary Asian lifestyle, synonymous with 
authentic ‘nutraceutical’ cuisine and award-winning designs. With well-balanced meals 
that are high in fibre provided by fresh vegetables, spices and herbs, we aim to create 
cuisine using organically grown and harvested food products with no MSG, artificial 
colourings and preservatives. IndoChine is rapidly growing the brand further with luxury 
Hotels and Resorts now in its current lifestyle portfolio.

We have always adhered strictly to a regime of environmental sustainability in every detail, 
from the choice of recycled materials to refusing to serve dishes derived from endangered 
species such as blue/yellow-finned tuna and sturgeon caviar.

INDOCHINE GROUP PTE. LTD.

workplace • fair employment practices

honouree

MyHelper Pte Ltd is an ethical, for-profit maid agency that seeks to provide maids with 
fair employment terms, protect the maids from unfair and unreasonable employers, and 
alleviate the maids’ debt burden. 

MyHelper also prepares them to be self-sustaining after they return to their home-country 
by equipping the maids with financial literacy and business skills. MyHelper Pte Ltd seeks 
to transform the maid industry by influencing market practices through trade associations 
and government policies as well as demonstrates that a maid agency can be profitable 
without being exploitative.

www.myhelper.sg

Mr James Quek
managing director

MYHELPER PTE. LTD.
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www.energia.sg

Ms Veronica Tan

REV 22 PTE. LTD.

workplace • fair employment practices

honouree

Rev 22 is a health and wellness company that helps people sleep well, wake up fully recharged and 
free from pain.

Sleeping well is the most basic necessity for optimal health and high productivity. We help create a 
healthier workforce and happier families simply by making sure that everyone sleeps well.

We have a team of matured staff that support us in our mission. Rev 22 has 3 Energia outlets operated 
by 3 centre managers in their late 60s. And another staff in her 70s taking care of the packaging in 
the warehouse. We believe in empowering the seniors to be productive, useful and self-sufficient in 
their golden years.

managing director

Mr Amos Kng
managing director

www.security-risksolutions.com
SECURITY & RISK SOLUTIONS PTE. LTD.

workplace • safe work

workplace • people development

honouree

Security & Risk Solutions Pte Ltd (SRS) is a licensed private security firm providing high quality 
security and secured logistic services globally. We offer integrated suite of professional security 
services e.g. Access control, event security management, fire & Theft prevention etc. We 
prioritize identifying our employee’s competency through in-house site assignments and 
trainings. Increasing the development of our employees boosts confidence and motivation 
and minimizes employee turnover.

We adhere to Singapore’s Police Licensing & Regulatory Department (PLRD) and Ministry of 
Manpower safety & health regulatory policies. Previously awarded the Workplace Safety and 
Health (WSH) Council’s bizSAFE as a recognition for promoting and maintaining work place 
Safety and Health.
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www.thatsinnovative.com

Mr Adrian Ang Chin Joo

workplace • people development

honouree

As a one stop events management company, That’s Innovative Pte Ltd helps customers to 
organise their event successfully. With over 19 years of experience, That’s Innovative has 
proven to provide professional event conceptualisation and precise execution. 

That’s Innovative maintains cutting edge projects to provide an up to date experience 
for all the guests and customers. We continually reinvests in developing our employees 
with successful on-boarding and ongoing training, helping them reach their full potential. 
Powered by a dedicated and passionate team, we are committed to establish strong 
business relationships with our partners and promise to deliver memorable experiences for 
our clients.

THAT’S INNOVATIVE PTE. LTD.

managing director

www.uncleringo.com

Mr Lee Woon Chiang
managing director

UNCLE RINGO TRADING PTE. LTD.

community • social giving and engagement

workplace • fair employment practices

honouree

Uncle Ringo is the largest carnival equipment rental and events planning company in Singapore, gaining 
popularity since the 1980s. We organise a variety of events such as carnivals, product launches etc. 

We hire a diverse group of people and actively cooperate with the government’s reemployment to 
help more people in need, particularly the low-income families. Additionally, during school holidays we 
offer part time job opportunities for students.

We have been sponsoring and promoting charity campaigns, organisation, supporting community 
activities, and schools for decades. We believe our success has always come from the support and love 
of the community.
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www.vsstory.com

Ms Yasmine Khater

Mr Hans Polstra

Ms Jacqui Hocking

workplace • fair employment practices

honouree

Vision Strategy Storytelling (VSStory.com) is an award-winning storytelling company that works 
with Asia’s best startups and the world’s largest brands to create authentic videos. Their clients 
are empowered to become strategic storytellers to attract more customers, inspire employees, 
and grow their business (DBS Bank, GOJEK, LinkedIn, P&G, etc).

At VSStory, each employee goes through “Visionary Life Skills” curriculum which covers topics 
from personal finances to time management. They promote a culture of no-overtime and 
schedule time-off between projects. They have a Vision Volunteering leave to volunteer and a 
Vision grant of $1000 to help employees achieve their vision.

founding partners

VISION STRATEGY STORYTELLING PTE. LTD.

Mr Maxime Pourrat
managing director

www.winnowsolutions.com

environment • sustainable resource

environment • managing environmental impact

honouree

We believe that food is too valuable to waste, and that technology can transform the way 
we use food. Winnow Solutions’ mission is to connect the commercial kitchen, create a 
movement of chefs and inspire others to see that food is too valuable to waste. 

Winnow is the smart meter that helps kitchens cut food waste in half by automatically 
measuring what’s put in the bin. This technology quantifies waste reductions by using data 
collected by its users. This gives chefs the information necessary to drive improvements 
in their production processes to cut food waste, saving money and reducing their 
environmental footprint at the same time.

WINNOW SOLUTIONS ASIA PTE. LTD.
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CEO Asia is a positive impact organisation that bands and supports like-minded 
businesses to support the development of sustainable enterprises. Focusing on enterprises 
that intend to develop meaningful brands, CEO Asia’s signature programme Brands 
for Good celebrates companies that are stewards of substainable business practices 
which result in positive impact, while its CeoConnect is a membership secretariat 
service that supports entrepreneurs through business matching and networking. 

ceo asia
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Gashubunited Holding Private Limited
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Osteopore International Pte Ltd

Rev 22 Pte. Ltd.
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Uncle Ringo Trading Pte. Ltd.
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membership
ceo connect

CEO Connect 

Membership 

builds an ASEAN 

community of 

like-minded 

business leaders 

together for regular 

networking and 

to introduce and 

bridge potential 

opportunities 

across the region.

membership is open to 
c-suite, senior directors 
and entrepreneurs only

exclusive partnerships

www.brandsforgood.asia/CEOconnect

join us now!

luncheon with Mr Teo Ser Luck

networking after luncheon
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We are very grateful to all our main sponsors, Maybank 
and BBX, for making Brands for Good possible. Their belief 
and support has really helped us in making the 2018 
Brands for Good a success. We definitely couldn’t do it 
without our supporting partners, IPOS Society, IIPCC, The 
Rice Company and B Lab.  

We would like to thank all the companies for leveraging 
on Brands for Good as a platform to share their social 
values. We appreciate the contribution of the brands 
who have become a part of this movement.

CEO Asia, IPOS Society and IIPCC Singapore
would like to thank:

ABBA Consulting Pte. Ltd.

Asia Entrepreneurs Exchange Ltd.

Asia Pacific CSR Council

B Lab

BBX Holdings Pte Ltd

Family Business Network Asia Ltd.

Global Cultural Alliance Limited (GCA) 

Go Global Strategy Pte. Ltd.

Green In Future Pte. Ltd.

Halogen Foundation (Singapore)

Maybank Singapore Limited

MooMoo Digital Pte. Ltd.

People’s Association, Project We Care

Royal Selangor (S) Pte Ltd

SC (Sang Choy) International Pte Ltd

Singapore Institute Of Management (SIM) Pte. Ltd

Singapore International Foundation

Singapore Malay Chamber of Commerce and Industry (SMCCI)

South Beach Avenue, CBRE

Sustain Ability Showcase Consultancy Asia Pte. Ltd. (SASA)

The Flying Kick Asia Pte. Ltd.

The London Institute Of Banking & Finance (Alumni Singapore)

The RICE Company Limited

The Wedge Asia LLP

Brands For Good 2018
Organising Committee

Chairperson: Glenn Lim
Executive Director: Joanna Ong
          Charlie Yap

Patents For Good: IPOS Society
                                

Project Manager: Firus Faizal

Concept & Design:  Simang Kong
           Jessica Tan 

Secretariat & Administration:  
Irena Amat
Taylor Fisher (Intern)
Kabitanjali Amatya (Intern)
Samuel Ng (Intern)

Photographer: Dennis Lee

our heartfelt 

appreciation

IIPCC Singapore
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on all of your success!

By being a Brands for Good you have committed to being a positive impact 
organisation and this recognition is a reminder of your obligation towards 
your socially responsible business practices. It is a demonstration of your 
organisation’s efforts in developing a responsible business environment with 
visible impact to your employees, customers, partners and society. It also is a 
reminder to keep true to and uphold your firm’s social values. Congratulations 
on being a Brand For Good! 

On behalf of the organising 
committee, we wish you the best of 

luck in all your future endeavours.

congratulations




